
B R A N D  I D E N T I T Y  M A N U A L



Contents



3

Dear AIIAS Community,

The AIIAS Brand Identity Manual is created to 
help our community deliver an integrated and 
consistent way of visually representing
our institution.

The resources that accompany the manual 
and policy are to be used in various 
applications, print or digital, that will carry 
the message of AIIAS. The seal, logo, colors, 
typeface, and signatures, are part of the AIIAS 
brand and have specific use and application 
that is consistent and standardized.

The manual contains design applications to 
institutional materials, however, should an 
entity require a specific design or application 
to other materials, please contact the Public 
Relations (PR) department.

The resources for the AIIAS Brand Identity 
Manual is available via the AIIAS Website: 
www.aiias.edu/brandidentity

I would like to endorse the resources here 
to be used consistently and professionally, 
therefore, making AIIAS a recognizable 
identity of Seventh-day Adventist higher 
education and enable us to serve our global 
constituents. 

Thank you so much!

Ginger Ketting-Weller, PhD
President, AIIAS



4

THE SEAL

Use of the AIIAS seal should be limited to 
formal and official communications. Examples 
of appropriate seal usage would be diplomas, 
certificates, offer letters, legal documents, and 
limited campus signage.

Please contact the
Public Relations department for use.
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In Adventist education, two symbols have long expressed the mission of the church.
These are the circle, representing the earth to which the “gospel of the kingdom” is carried,

and the equilateral triangle, representing the harmonious development of man’s threefold nature
as a physical, mental, and spiritual being.

THE TRIANGLE AND THE CIRCLE
In the AIIAS logo, these two symbols, the triangle and the circle are superimposed and recast as the Alpha and Omega,
symbolizing Christ, the Author, and Finisher of our faith. In Him the plan of salvation, from the Creation to the Second 
Advent is actualized. As the Living Word, Christ comprises the divine medium of God’s communication with man. The 

rendering of the logo in Asian calligraphic style accents the institutional context of the Asia-Pacific region.

THE PALM FRONDS
The embracing branches of the palm tree, so much in evidence on the AIIAS campus, express the joy and victory

of the believer’s life in Christ. The waving of the palm frond on festive occasions has long marked the religious celebrations
of the Judeo-Christian tradition.

SYMBOLISM
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THE LOGO
The former logo had technical 
flaws regarding how it was 
rendered. Great care should be 
taken to ensure only the revised 
logo is used.

The logo may be used as a
stand-alone graphic in limited
applications where the audience
is already familiar with the AIIAS 
brand. Please contact the
Public Relations department for 
guidance concerning when this 
type of application is appropriate.

FORMER LOGO NEW LOGO
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LOGO WITH
TYPOGRAPHY
The logo with typography may be 
used as an official brand element 
but limited only to marketing and 
promotional materials of AIIAS.
Please contact the Public Relations 
department for guidance
concerning when this type of
application is appropriate.

FORMER LOGO NEW LOGO
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ALTERNATE
SIGNATURE 
An alternate signature is intended 
for use in applications that cannot 
easily accommodate the primary 
signature due to the strong 
horizontal nature of that mark. 
It can only be used strictly in 
formal documents like transcripts, 
diplomas, official forms, and other 
legal documents.

PRIMARY
SIGNATURE
A primary signature can only be used 
strictly in formal documents like 
transcripts, diplomas, official forms, and 
other legal documents.

Adventist International Institute
of Advanced Studies
Graduate School and Seminary

Adventist International Institute
of Advanced Studies
Graduate School and Seminary

Adventist International Institute
of Advanced Studies Academy

Adventist International Institute
of Advanced Studies Academy



9

PRIMARY
COLOR
PALETTE
The primary color palette is the sole color 
application for the official logo. No other color 
combination can be applied to the logo.

SUPPORTING 
COLOR

PALETTE
This color palette can be used 

in supporting elements in 
marketing and promotional 

composition. Some examples 
could include invitations to visit 

campus, T-shirts, or a poster.

AIIAS GOLD
RGB - 224, 186, 53
HEX/HTML - E1BA36
CMYK - 13, 24, 93, 0
PMS 14-0755 TPG  

AIIAS GOLD 2.0
RGB - 255, 201, 21
HEX/HTML - FFC915 
CMYK - 0, 20, 97, 0
PMS 7548 U

AIIAS GREEN
RGB - 0, 122, 64
HEX/HTML - 007940 
CMYK - 89, 27, 97, 15
PMS 7732 XGC

AIIAS GREEN 2.0
RGB - 0, 77, 35
HEX/HTML - 004D23 
CMYK - 100, 0, 94, 60
PMS P 141-16 C

AIIAS BLACK
RGB - 0, 0, 0
CMYK - 0, 0, 0, 0

AIIAS GRAY
RGB - 147, 149, 152 
HEX/HTML - 939598 
CMYK - 20, 11, 12, 32
PMS Cool Gray 8 U

AIIAS LIGHT GRAY
RGB - 63, 65, 68
HEX/HTML - 404145
CMYK - 69, 62, 58, 46
PMS 19-4205 TPG

AIIAS RED
RGB - 188, 39, 49
HEX/HTML - BC2731
CMYK - 17, 99, 97, 7
PMS 18-1655 TCX

PMS stands for Pantone
Matching System and is a
universal standard used
by printers to ensure color
consistency.

RGB color values should be used
when the final design result is
intended for on-screen viewing.

CMYK color values should
be used for full-color printed
materials that do not use PMS
spot colors.

HEX color values should be used
when designing for the web.
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LOGO AND SIGNATURE COLOR APPLICATION
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OFFICIAL FONTS SUPPORTING FONTS

TYPOGRAPHY

CG Omega
Family font for Mac

Optima 
Family font for Windows

Montserrat
Family font

Bebas Neue
family font

Futura Std 
Family font
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THE CORE
The core of AIIAS brand 
architecture is made up
of the office’s formal 
signature. This mark should 
be used on all formal 
communication in and
going out of AIIAS.
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STANDARD
LETTERHEAD
The standard letterhead is for general 
communication purposes from 
AIIAS. The contact information is not 
specific to any department, office, or 
individual.
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EXECUTIVE
LETTERHEAD
The executive letterhead 
is exclusively for AIIAS 
administrators.
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SECOND
SHEET
A second sheet should 
be used if additional 
space is needed to
accommodate the letter 
length.
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GENERAL AND
EXECUTIVE
ENVELOPE
Only alternate signatures should 
be used on the AIIAS envelope 
regardless of which signature is 
applied to the letterhead.
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BUSINESS
CARD
Only one business card applies 
to all personel executive or staff. 
The front of the card is dedicated 
to the  AIIAS identity with and 
a tagline. The back portion is 
dedicated for the cardholder’s 
details.

The Public Relations department 
is the sole provider of the AIIAS 
business card.

FRONT

BACK
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CLEAR SPACING & SIZE
(formal and alternate signature application)

The minimum distance between the AIIAS logo, 
signatures, and any other graphic element, 
photograph, or edge of the page is .5 inch. This 
measurement is critical to ensure the signatures 
are consistenly being reproduced and viewed 
most effectively. Minimum size may vary as long 
as the smallest letter is readable.

Adventist International Institute
of Advanced Studies
Graduate School and Seminary
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Adventist International Institute
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INCORRECT 
USE
It is critical that the AIIAS 
logo and signatures are 
always presented in a 
consistent manner to 
build brand identity 
recognition.

The examples shown here 
represent some of the 
most common errors, but 
this is by no means an 
exhaustive list of incorrect 
uses.

Never recreate or rearrange
the logo and the signatures 

Never combine the 
logo and signatures

Never distort the proportions 
of the logo and the signatures
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INCORRECT 
USE
It is critical that the AIIAS 
logo and signatures are 
always presented in a 
consistent manner to 
build brand identity 
recognition.

The examples shown 
here represent some of 
the most common errors, 
but this is by no means 
an exhaustive list of 
incorrect uses.

Never add stylistic effects 
to the logo and signatures 

(e.g. drop shadow)

Never rotate the logo 
and signatures in any 
documents or design.

Never reverse the 
signatures out of 

background images or 
patterns that do not have 

sufficient contrast to 
ensure readability

Never place signatures 
within a frame that 

violates the clear space 
guidelines

Never incorporate
unofficial colors on the 

logo and signatures 
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LETTERHEAD
GUIDELINES
These guidelines should be 
precisely followed when designing 
the letterhead. No adjustments 
to font size/style, spacing, or color 
should be implemented.

1”

1”

.75”

14 pt

15 pt

16 pt

8 pt

8 pt
7 pt

9 pt

1”

.5”

.5”
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AIIAS EMBOSSED DRY SEAL
The embossed dry seal is to be used only for official 
documents from AIIAS. These include diplomas and 
transcripts. Use of the dry seal beyond these stated uses 
must only be with the permission of the president. The 
president is custodian of the dry seal, assuring its proper 
use. The president allows only the director of admissions 
and records to keep the dry seal in a locked cabinet.

AIIAS RUBBER STAMP SEAL
In addition to the AIIAS embossed dry seal, a rubber stamp 
of the AIIAS seal can be used for special authorization of 
official AIIAS documents. This can be used for documents 
that need special authorization beyond the signature of 
officers but not of the nature to receive the embossed 
dry seal. This can be used for important documents that 
are submitted to the government. The document should 
always have an officer’s signature and a hand-written date 
of the same ink above the stamp. Two copies of the rubber 
stamp will be kept, one in the president’s office and one in 
the director of admissions and records office. In addition, a 
logbook shall be kept in both offices with a record of each 
document that has been sealed.

AIIAS LETTERHEAD STATIONERY
The third level of authorization is by use of the official AIIAS 
stationery. The AIIAS stationery should only be used for 
official communications from AIIAS and never for personal 
use. It is not to be used by student groups or individuals 
when unauthorized by senior AIIAS administrators, such as 
the president, vice-presidents, and deans. The stationery 
should always have an original signature on it. An original 
stationery should be made with an original signature 
and it can be scanned for electronic transmission when 
electronic documents are required.

Copies of all official documents authorized by AIIAS 
should be carefully saved in physical files and electronically 
archieved on the AIIAS Document Management System. 

BRAND
IDENTITY
GUIDELINES
FOR USE
Voted by AdCom 20170712

AIIAS uses official seals to give 
authenticity to official documents. 
Only the most important documents 
will receive the embossed dry seal. 
At times a gold sticker will be placed 
on the document, and the dry seal 
applied to it.  

To avoid misuse of the seal and 
stamp, these guidelines were made to 
give direction of when these should 
be used.

The use of other brand materials 
should be strictly followed and be 
subject to approval before the final 
output. 
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PRINTED AIIAS LOGO
AND SIGNATURE
Authorized documents such as attendance certificates for forums and 
seminars and plaques of appreciation, the AIIAS logo and signature may be 
printed on the certificate to indicate this was an official function of AIIAS. 
These documents should normally have original signatures on them. The 
Public Relations department authorize how and when the AIIAS logo and 
signatures can be used.

STITCHED/EMBROIDERED
SCHOOL LOGO PATCH
AIIAS uses a stitched/embroidered logo patch as part of the AIIAS regalia. 
This logo patch is provided exclusively for the regalia and should not be used 
for other purposes.

SIGNATURE CLEAR SPACING AND SIZE
(formal and alternate signature application)

The minimum distance between the AIIAS signatures and any other graphic 
elements, photography, or the edge of the page is .5 inch.
This is critical to ensure the signatures are consistently being reproduced 
and viewed most effectively. Minimum size may vary as long as the smallest 
letter is readable.

LOGO AND SIGNATURE
COLOR APPLICATION
The application of primary colors should be followed for the logo 
and signatures in whatever form of documents, marketing, and other 
promotional materials.

Adventist International Institute
of Advanced Studies
Graduate School and Seminary

Adventist International Institute
of Advanced Studies
Graduate School and Seminary
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PUBLIC RELATIONS
Lalaan 1, Silang, Cavite, 4118 Philippines

www.aiias.edu I pr@aiias.edu
(046) 414-4335
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